
 
 
 
 
The individuals who serve as judges for the Wichita Regional Chamber of Commerce’s Small Business Awards are 
community volunteers and business leaders like yourself. They want to see applicants succeed and be rewarded for 
their contribution to the community. They’re looking for reasons to honor your organization … so with that end in 
mind, here are suggestions from several former Small Business Awards judges to help you in preparing your 
application.  
 
1. Don’t count yourself out just because you may not be the biggest, fastest-growing, or most high-visibility small 
business.  
The Small Business Awards are a showcase for those who are managing well, surviving the odds during challenging 
economic times, and serving their customers and their community. Whether your business is well-known or not, 
whether it’s the “biggest” small business or whether it’s experiencing major growth isn’t the point. Most 
businesses aren’t experiencing much growth in the current economy – the more important issue is how you’re 
meeting the challenges and keeping your business strong.  
 
2. You don’t win if you don’t enter – but you win anyway just by entering!  
The potential payoff for applicants – let alone winners – is terrific. Entrants have the opportunity to earn priceless 
public visibility of the sort you couldn’t pay to get: a Metro Mingle highlighting your business, a Wichita Eagle story 
for finalists, and the chance to tell your story to a roomful of Wichita business and community leaders. And best of 
all: entering is FREE, requiring only the time to gather critical information about your business that you’re likely to 
have easily at hand already. And once you’re finished, you may have a finished product that could serve as the 
basis for a website post or company brochure.  
 
3. Review the eligibility requirements and application form thoroughly before you start writing your application.  
Peruse the application form carefully and jot notes about possible areas to cover before you begin completing your 
entry to eliminate duplication, answer ALL of the questions, and see where you may be able to boost the quality of 
information you provide. A surprising number of applicants simply do not answer all questions.  
 
4. Quality is better than quantity.  
A short and compelling response to questions is more powerful than a long, meandering answer. A judge may be 
reviewing dozens of responses, so answers that get straight to the point will stand out and get the message across. 
Clever writing or lengthy responses are not a substitute for answering the questions asked on the application.  
 

5. Show me, don’t tell me.  
This saying is an old writer’s trick: When responding to the questions, give specific examples of how your company 
handles situations, such as encouraging community involvement or supporting diversity. Rather than a vague and 
broad statement such as “Our company believes in giving back to the community and encourages our employees to 
volunteer,” give specifics that demonstrate how you do it – for example, “Our company supports community 
involvement by setting aside $XXXX or XX% of profits for charitable commitments each year and allows employees 
to volunteer up to XX hours per month on the clock. Charities our employees are involved with include XXXX, 
XXXXX, etc.”  
 
 
 
 

 



6. Presentation counts.  
Your application’s content is the primary focus of judging, but the thought you put into the presentation reflects on 
your attention to quality as well. That doesn’t mean you should spend money on a flashy presentation kit, but if 
you take the time to have your application proofread carefully, professionally completed on your letterhead and 
bound or inserted into a folder, that reflects how you want your business to be perceived. Simply stapling a 
company brochure to the application and filling out the questionnaire with financials and employee numbers does 
not give judges a true picture of your organization.  
 
7. HAVE FUN!  
The applicants, nominees and winners who appear to have gotten the most out of entering the Small Business 
Awards are those who took advantage of the Awards to network and learn from other small business owners, 
enjoy the heightened visibility to reach prospective clients, and spread the word about their business to a larger 
audience. So regardless of how far you may go in the Awards, we hope you’ll enjoy the ride, appreciate the 
attention, and most of all have a good time! 


